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North Central Saskatchewan is enjoying amrguably the best positioned to take advantage of
economic revival unparalleled in its history, withtourism growth in Saskatchewan. The historical
growing investment in mining, forestry andsignificance, such as the fur trade and the Riel
tourism. The Saskatchewan Mining Associationesistance, as well as the tremendous diversity of
estimates the mining industry alone will invest $4%cosystems, make the North Central Region
billion in new projects in the province over theparticularly well-suited for development to attract
next 20 years, and North Central and accommodate visitors. This is
will see a good portion of thg 4demonstrated by growing
investment. | investment in lake country real
estate and resort development,”
Ondrusek says.

The North Central Enterprise

Region has developed an
Investment attraction strategy to
showcase the growing economic
potential in the region. “We've

outlined eight key reasons to
invest,” Ondrusek says. “Leading
meet evolving environment the way is the fact that the region’s
regulations, there are also grow economy is already on a roll,

opportunities for companig B meaning investors can become part
specializing in “green” products a of something that is already
services. gaining momentum.”

“National and international investors, includingOther reasons include the region’s strong local
small enterprises, have taken notice ofnvestor network, availability of skilled workers
Saskatchewan,” says John Ondrusek, CEO of théd specific programs to build the skilled labour
North Central Enterprise Region. “The economyorce and close links to universities, training and
continues to prosper at a time when the globaksearch facilities. Both public funding and public
financial picture remains uncertain and theofficials are accessible, meaning investors can get
province continues to develop policies angrojects moving forward more quickly. The region
infrastructure geared to attracting news connected to global markets by major
investment.” transportation routes and communication networks.
Proof positive of the region’s economicliving standards are high but affordable and,

attractiveness came in April. The official finally the economy is sustainable and grounded in

announcement that the long-shuttered Princtg'e social and political stability of Saskatchewan

Albert pulp mill had been sold and was movingﬁlnd Canada.

toward a full restart of operations sent a wave df &l adds up to an attractive investment

high-fives through the region. The company tha?nvironment . “An important part of our strategy is

. . to connect local businesses and investors with
bought the plant is Paper Excellence, a unit of the . .
otential partners and markets in other parts of

Indonesian Sinar Mas company. It is InVesm%anada as well as internationally. The benefits of

more than $200 million to convert the mill intoj estment in north central Saskatchewan region

Diamonds, gold, uranium, oil san
—there are projects at various sta
of development across the regi
Each stage creates econo
opportunities, both for those direc
involved and for those providi
spin-off and supporting service
And with the mining industr
investing in sustainability in order

producing dissolving pulp. go both ways-not only from the outside into the
Tourism is yet another of the region’s economi¢egion but from the inside moving outward,”
powerhouse. “The North Central region is Ondrusek says.
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investors visited the region. Lead
generation and outcall program
began in April 2011.

Saskatchewan Young
Professionals and Entrepreneurs
(SYPE) North Central Chapter
was established with Jonathon,
Brent and Malissa all taking on
leadership roles in this association.

b

With over 50 members in this
Labour Market Strategy moved Community Engagementis on a chapter ’s first year and with well
into the implementation phase asontinuous basis with NCER attended speaking engagements
NCER developed ongoing arranging information sessions forand social events this association
statistical information to better local communities prior to boardhas proven itself as a great
track and understand themeetings, through our staff sittindopportunity for our youth to
dynamics of the labour market.on various boards/committeeshetwork and hopefully inspire
Two Labour Market Committee advisory groups (local bounty,them to stay working in our
meetings were held with 50+ inDMO Board, etc.) region.
attendance. Moving forward with and by ensuring we
5 planned seminars on Aboriginalhave at least one
recruitment and retention in therepresentative at key
workplace. economic
development events
through the region.

Marketing Initiatives

included the
development of 3 distinct
banners promoting the
North Central Regional
Brand as a hub to do

Community Focused Business
Retention and Expansion

(BR&E) continued as anongoinglnvestment business, a four season
program that included BR&E Attraction ! tourism destination and a
research for Shellbrook, Strategy was affordable desirable

Spiritwood area and downtown completed in 2010 providing alifestyle. An email newsletter was
Prince Albert. By researching thecomprehensive  review of keyjaunched, the website was revised,
specific BR&E needs of investment sectors andNCER information kits were
communities NCER will be able corresponding supply chains.prepared and other marketing tools
to identify opportunities for Marketing materials were were developed.
improvement, which may have developed for each of the key
. . . i . “An Ambassador program and
an impact on the region as asectors (mining services, tourism . .
_supporting material to promote the

whole. real estate, green network) both in .
. . region is completed and can be
print and published to NCER'’s . . .
ebsite. Use of web 2.0 soc'alwewed with mobile phone by
i website. w . i )
Investment Readiness survey scanning QR code on front cover.

was provided to all municipalities Media was also employed to
in the region. The survey identi- Promote investment to the regionTourism Industry —development

fied barriers for business growth Visit to China in December 2010included the supporting the start up
and help NCER to understanghelped bring focus to the Northof the PANP and AREA Destination
what programs we can target tocemral Region and in Februarymarketing Organization. This DMO

address these issues. 2010 a delegation of Chinese includes Lakeland, PANP, Waskesiu
and west of PANP and will support

The Community Business



. . ) Municipal Representation
the offering of packaged excursions tohave been posted to the website and

be promoted and sold to a worldwideit has been prepared to play a majo'ra\I ChristensenR.M. Lakeland

Jeanette DziurynskiR.M. of Can-
wood

audience through the virtuanline role in Promoting the region.

Western Canadian Tourism Centre.Board of Directors

Other tourism initiatives included Martin Ring: City of Prince Albert

Aboriginal Representation i
sponsoring Service Best program and Don Moe:Town of Shellbrook

_Tom Bear Big River First Nations
keynote speaker, and collaborative

Andrew Douglas: Prince Albert
Grand Council

work on a first impression evaluation Market Representation

for Prince Albert and Yorkton. Brian Howell: River bank

Mervin Bear: Muskoday First Na-

Community Profiles have been a gn Development Corp.
major focus of our Economic Business Representation Vivian NemishBlaine Lake Cham
Development Coordinator who has ber of Commerce
) ) _ Lance GroscoDuck Lake Hotel e
completed 5 community profiles with Jayne Remenda:Prince Albert

Cecile LeBlanc-TurnerConseil de pestination Marketing Fund

NCER's Website h look and la Cooperation de la SaSka'[Chewalﬁarold Fast: Northern Lakes Eco
s Website has a new look an Larry Marshalt

7 more by 2012

_ _ Marshall Farms nomic Development Corporation
has improved functionally. Most of |nc./Caribou Creek Log Homes/

our current projects and documents  Wild Rows Growers.
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